
OUR UNPARALLED REACH

Get started by calling your account executive or preview our portfolio of advertising solutions: 
oregonianmarketing.com

The 2022 holiday season is quickly approaching and this year consumers are 
expected to make purchase decisions early. Research shows how the impact of 
inflation and 2021 shopping trends mean businesses must be ready to get in front of 
holiday shoppers early and often. Through The Oregonian/OregonLive’s reach and 
targeting capabilities, let us help grow your holiday sales for the 2022 season.

2022 FORECASTING TRENDS
PROMOTE 
YOUR HOLIDAY 
DISCOUNTS

ADVERTISE ON 
SOCIAL MEDIA

ADVERTISE 
SOONER

Expect shoppers to be price conscious, 
purchase less and choose gifts based on 
deals and promotions.

Shoppers will turn to more livestream 
marketplace apps like Facebook and 
Instagram for purchases.

Inflation and supply chain issues mean 
shoppers are starting their holiday 
shopping beginning in October.

OREGONLIVE

OregonLive sample retail audiences:
• Purchase intent or interested in retail shopping
• Shopping
• Holiday shoppers
• Holiday travel
• Tourists who shop

Shopped during Thanksgiving and Cyber Monday

Spent online between Thanksgiving Day and Cyber Monday

Source: 1. NRF. National Retail Federation; “Nearly 180 million shop over thanksgiving holiday weekend.” Web. www.nrf.com; Nov. 30, 2021; 2. 
Adobe. “Unboxing the 2021 holiday shopping results”. Adobe Digital Insights 2021.

Source: 1. Deloitte Insights, “2021 Deloitte holiday retail survey”. Oct. 2021; 2. NRF. National Retail Federation; “Nearly 180 million shop over thanksgiving holiday weekend.” Web. 
www.nrf.com; Nov. 30, 2021.

Holiday shoppers are eager to return to 
pre-pandemic routines and in-store 
shopping. But they’re also cautious given 
the rise of inflation and global supply 
issues, pushing them to start making 
holiday shopping decisions early.

SHOPPER’S PERCEPTION

HOLIDAY
SHOPPING
TRENDS

OregonLive is the most-
read local news and 
information site for 
Oregonians to learn about 
and engage with their 
community.

reaches

across all social
media channels!

OregonLive

Source: Lotame. Last 30 days. Aug. 2022.

Source: Social media accounts 
as of Jul. 8, 2022 
*Total may include duplicates

Source: 1. Google Analytics. Q2 2022, 
monthly avg. + Scarborough 2022 R1 Base: 
Portland DMA; Target: The Oregonian daily 
or Sun cume; 2. comScore May 2022; & AAM. 
The Alliance for Audited Media 2022; 
combined print & digital readership.

people read 
OregonLive or 
The Oregonian 

monthly1, making us the

hands down. The same tools and tactics 
we use to grow our audience can be used 
to grow your business this holiday season!

We deliver the region’s 
largest audience, 

https://www.oregonianmarketing.com/
https://www.oregonianmarketing.com/wp-content/uploads/2022/08/2022_theoregonianoregonlive_media-kit_excerpt2.pdf

